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Digital Changes Everything — Unlimited
Platforms to Exploit

Unlimited Possibilities
Unlimited Competition

Wireless Is here, bringing digital media
everywhere

But lots of legal uncertainties
So plan your digital safari carefully....
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Uncharted Territory
It's Not Clear Who Is In Charge

The Natives Are Restless -- New Law Is Arising
Every Day

Expectations of users, employers, employees
and others are often contradictory and can
present problems.
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FCC Digital Obligations Growing for
Radio and TV

On-line public files may be coming

Potential FCC regulation of website
material directed to children — even when
not tied to over-the-air material

FCC examining the Future of Media —
Including on-line media, and this
could result in obligations on new
media companies
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Don’t Risk Your Existing Identity

The Internet Makes Information About Your
Station Available Worldwide -- And the Predators
Are Watching

Make Sure You Have the Rights To Your
Content Before You Put It On-Line

Protect slogans, positioning statements and
other station identifiers through trademark
protection

New domain names coming all the time — protect
your brand!
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Domain Names are registered, but registration
doesn’t give you protection for names and
slogans

Trademarks give protection

Even If you've registered a Domain Name,
a similar Trademark can force you to stop using
your name

Search first -- Before you start branding

Protect your trademark and domain names as
domain naming possibilities expand
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Know What You Need
Check References

Beware Of Long Term, Non-Negotiable,
Preprinted Contracts

Make Sure They Have Rights to
Materials They Provide
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Program Agreements May Not Give You
On-Line Rights

Rights to All Sorts of Information May Not Carry
Over On-Line, e.g. Syndicated programs for Radio,
Most of the Rights to TV Programs

Make sure rights you get carry over all digital
platforms — not just your website

= Pictures

= Programming

= Background music and themes

Check Your Insurance Coverage
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= For many uses, it's not entirely clear who you
pay for music licenses

= My presentation yesterday covered standard uses of
music by radio — the “public performance right” — for
noninteractive uses, e.g. Internet radio

= But on-demand rights, “synch” rights, and other uses
are not covered by the usual rights that you have for
broadcasting your signal
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= Two copyrights in most music, and you usually
need clearance from holders of both
= Sound recording
= Musical composition

= Copyright holder has many different rights in
each piece of music

= Public Performance
= Reproduction

= Distribution

= Derivative Works

= Need to look at what you are doing to decide
what rights you need
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